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Marketinga specialiste 10+ gadi
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LADC Reklamas skola

Digitala satura veidotaja
Makshiga intelekta entuziaste

Apmacibas, kursi, lekcijas
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Socialie tikh
Satura veidi
Makshga intelekta riki

Praktiskais darbs ar dazadiem Al rikiem




SOCIALIE TIKLI



SOCIALO TIKLU LIETOTAJI LATVIJA

Facebook lietotaji - 897 000
TikTok lietotajl - 791 000
Instagram lietotaji - 699 000

X (twitter) lietotaji - 370 000

Avots: https://datareportal.com/reports/digital-2025-1atvia



FACEBOOK

FACEBOOK: ADVERTISING AUDIENCE OVERVIEW

THE POTEMNTIAL AUDIEMNCE THAT MAREKETERS CAMN REACH WITH ADS ON FACEBOO
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56.3% 43.7 % 59.1% 60.8% 57.2%

Avots: https://datareportal.com/reports/digital-2025-1atvia



FACEBOOK

FACEBOOI( ADVERTISING AUDIENCE PROFILE

SHARE QF FAC 5 ADULT ADVERTISING AUDIEMCE AGED 18+ BY AGE GROUP AND GEMNDER
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Avots: https://datareportal.com/reports/digital-2025-1atvia



INSTAGRAM

INSTAGRAM: ADVERTISING AUDIENCE OVERVIEW

THE POTENTIAL AURIEMNCE THAT MARKETERS CAMN REATH WITH ADS ON INSTAGRAM

FRLITE

TOTAL POTEMTIAL REACH MSTAGRAM AD REACH INSTAGREAM AD REACH GIUARTER-CM-QHIARTER CHAMNGE YEAR-OM-YEAR CHAMGE IM
QOF ADS ON INSTAGRAM vs, TITAL POPULATION vs, TOTAL INTERMET LISERS M REPORTED INSTAGRAM AD REACH  REPORTED INSTAGRAM AD REACH

&

37.3% 40.0% +1.4% +13.1%

THOUSAND +9,550 +81.1 THOUSAND
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58.4% 41.6% 46.0% 49.4% 42.7%

Avots: https://datareportal.com/reports/digital-2025-1atvia




INSTAGRAM

INSTAGRAM: ADVERTISING AUDIENCE PROFILE

SHARE OF IMSTAGEAM™S ADULT ADVERTISING AUDIENCE AGED 158+ BY AGE GROLUP AMND GEMDER
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Avots: https://datareportal.com/reports/digital-2025-1atvia



TIKTOK

TIKTOK: ADVERTISING AUDIENCE OVERVIEW

THE POTEMTIAL AUDIEMCE AGED 18+ THAT MARKETERS CAMN REACH WITH ADS ON TIKTOK

MLITE:
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Avots: https://datareportal.com/reports/digital-2025-1atvia
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TIKTOK

TIKTOK: ADVERTISING AUDIENCE PROFILE

SHARE QOF TIKTOE™S ADL

KLITE:
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[ ADVERTISING AUDIENCE AGED 18+ BY AGE GROUP AMD GENMDER
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Avots: https://datareportal.com/reports/digital-2025-1atvia
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2':;53 SOCIAL MEDIA ACTIVITIES BY PLATFORM

5 PERCEMNTAGE OF ACTIVE USERS OF EACH SOCIAL MEDIA PLATFORM AGED 14+ WHO SAY THEY LISE THAT PLATFORM FOR EACH KIND OF ACTIVITY

GFLOBAL OVERWVIEW

SOCIAL MEDIA LOOK FOR FUNNY OR FOLLOW OR RESEARCH KEEP UP TO DATE WITH MESSAGE FRIENDS POST OR SHARE
PLATFORM ENTERTAINING CONTENT BRANDS AND PRODUCTS NEWS AND CURRENT EVENTS AND FAMILY PHOTOS OR VIDEOQS

FACEBOOK
INSTAGRAM
TIKTOK
LINKEDIM

SNAPCHAT

REDDIT

PINTEREST

Avots: https://datareportal.com/reports/digital-2025-sub-section-state-of-social
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FRIEMDS & FAMILY

FILL LIP SPARE TIBAE

FIND COMTENT (EG. VIDECS)

aEE TREMDING TORCS

READ MEWS STORIES

IDEAS: THIMGE TCY DO & BLIY

FIND PROCAUCTS TO BUY

WATCH OR FOLLOWY SPORTS

AVOID MISSIMG OUT

IMRUEMCERS & CELEBRITIES

Avots: https://datareportal.com/reports/digital-2025-sub-section-state-of-social

48.3%

FRIEMDS & FAMILY

FILL P SPARE TIME

READ MEWS STORIES

AR D OORTENT [E.G. VIDEQS]

SEE TREMDING TORCS

IDEAS: THIMGS TO DD & BLUY

FIND PRODUCTS TO BUY

WATCH LIVE STREAMS

WaTZH OR FOLLCAW SPOETS

SEE COMTEMT FROM BRAMNDS

48.1%

AGE35TO 44

FRIEMDS & FAMILY

FILL LIP SPARE TIAAE

READ MEWS STORIES

FIRD COMTERT (E.G VIDECSS)

SEE TREMDIMNG TOMCS

FIFD PRODUCTS TC BUNY

IDEAS: THINGS TO DO & BUIY

WATCH LIVE STREAMS

ACTIMITIES FOR WORK

WATCH OR FOLLONY SPORTS

AGE45TO 54

FRIEMICS & FAMILY 53.1%

READ MIEWS STORIES

FiLL UPF SPARE TIME

FRD QOMTEMT [E.G. VIDEDS]

FIMD PRODUCTS TO BUY

SEE TREMDIMG TORCS

IDEAS: THINGS TO DO & BUY

ACTIVITIES FOR WORE

WaTCH OR FOLLCW SPOETS

WaTCH LIVE STREAMS

MAIN REASONS FOR USING SOCIAL MEDIA

5 PRIMARY REASONS WHY SOCIAL MEDIA USERS IN EACH AGE GROUP USE SOCIAL MEDIA PLATFORMS

AGE 16 TO 24 AGE 25TO 34

AGE 55TO 64

FRIEMDS & FAMILY

READ MEWS STORIES

FILL UP SPARE TIME

FIMD FROGUCTS TO BUY
FIMD COMTENT (EG. VIDECS)
IDEAS: THINGS TO DO & BLIY
SEE TREMDING TOMCS
SHARE & DISCUSS OPINIONS
WATCH OR FOLLOW SPORTS

WWATCH LIVE STREAMS

GLOBAL OVERVIEW

FRIEMDS & FAMILY 58.1%

READ MEWS STORIES

FILL LIP SPARE TIME

FIRD CORTERT (E.G. WIDEDS)

SEE TREMDING TORCS

FIrJC: LIKE-MIMDED FECIPLE

IDEAS: THIMNGS TC: DO & BUY

AMC PROCHCTS TO BUY

SHARE & DISCUSS OFMIONS

POST ARCHLUT YOUR LIFE




KURU PLATFORMU
IZVELETIES ?




Facebook

Stasti ar fotografijam,
Video.
Draugi, radi,
Kopienas,
Pasakumi

Instagram

Reels, galerijas, stories,
vizuali skaists saturs,
Izklaidejoss saturs,
Jaunaki celotaji,
celojumu iedvesmas
mekletaji

TikTok

Isi video ar humoru vai
interesantu faktu,
Jaunaka auditorija,
spontans un dabisks
saturs

Ieteikums: Izvelies vienu platformu ka galveno un attisti to.

Velak saturu var pielagot citam platformam.




KADU SATURU VEIDOT?



Bet ko darit, ja:

Nav ideju
Trukst laika
Negribas rakstit pasam




MAKSLIGAIS INTELEKTS

Maksligais intelekts (MI) ir tehnologiju kopums, kas lauj
datoriem un masinam veikt uzdevumus, kas parasti prasa
cilveka intelektu, piemeram, problemu risinasanu,

macisanos, runas atpazisanu, attelu analizeSanu vai valodas
saprasanu.



CHATGPT

openal.com




KAS IR PROMPTS?

Prompts ir ka ievadteksts vai uzdevums, kas
tiek nodots makshga intelekta programmai, lai iegutu
atbildi. Tie var but dazi vardi, teikumi un
pat garas rindkopas.



KONTEKSTS

DETALIZETA
INFORMACIJA

APMACIBAS

PROMPTU IZVEIDE

Informe Al par savu nozari, temu, zimolu. Labi ifnormets Al
var radit atbilstosaku un precizaku saturu. Prasi, lai Al
uzdod jautajumus.

skaidras norades noved pie labakiem rezultatiem. Precize
velamo toni, emocijas un konkretus piemerus, kurus velies,

lai Al 1eklauj satura.

Al macas no sarunas. Sniedz atsauksmes, lai uzlabotu ta
izpratnl par velmem un vajadzibam.
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¢j.uz/GiduKursiCanva

ej.uz/GiduKursiBildes



b.vanagai@wgmail.com



